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Brand and content marketer with 8+ years of experience in B2B SaaS marketing across web, social, and 
customer education. Managed a 170+ member global customer advocate community, recruiting and 
credentialing members who produced their own videos, blogs, and social content to showcase how they use 
the product in their lives. Launched a company’s first influencer program and partnered with sales and paid 
media teams to extend organic content into demand generation. Excellent at managing cross-functional 
projects and translating complex information into engaging educational content through creative storytelling. 

PROFESSIONAL EXPERIENCE 
​
DOORDASH (Aug 2023 - Apr 2026)​
Content Manager, DoorDash for Business 

●​ Launched the brand’s first influencer marketing program, managing a $100k annual budget as well 
as agency relationships and high-profile creators (e.g., Corporate Natalie) against engagement and 
lead-generation goals. Creator-led TOFU content generated 2.14M views across LinkedIn and 
Instagram, and contributed to direct sales leads. 

●​ Owned all social and editorial content for DoorDash’s B2B corporate meal program, directing an 
agency and overseeing a $200k annual budget to deliver short-form videos, social, verticalized industry 
landing pages, educational blogs, customer reference stories, research reports, and more. Partnered 
with the growth team to amplify assets in paid media. Led the end-to-end site redesign; homepage 
bounce rate fell 23% YoY.  

●​ Created the sales team’s most-used storytelling asset with “The Role of Meal Benefits in 
Employee Well-Being” report, an original whitepaper that became the #1 most-downloaded resource 
of 2024 and is still the anchor for sales outreach, event activations, and conference presentations. 

●​ Built a custom DoorDash for Business GPT trained on brand, messaging, and strategy 
documentation and rolled it out across the team, improving consistency across paid ads, employee 
social posts, pitch decks, and sales enablement while cutting approval wait times.  

●​ Drove a 126.5% YoY increase in self-serve leads and a 45% increase in organic engaged sessions 
through an SEO and content strategy, contributing to a 65% increase in gross order value from organic 
MQLs.  

EVERNOTE (Jan 2022 - Feb 2023)​
Communications & Community Education Manager 

●​ Managed the Evernote Certified Experts program, a global community of 170+ customer brand 
advocates. Identified and onboarded new members and served as their primary contact. Optimized 
and maintained 6 product certification courses that drove an 84% first-year retention rate and made 
members 160% more likely to recommend the brand. 

●​ Developed a content marketing training program for advocates and gave brand and creative 
feedback on their organic video, blog, and social content, increasing partner-generated content 30% 
month over month. Facilitated ongoing community engagement through monthly workshops and All 
Hands, and connected advocates to key employee stakeholders for exclusive training.  

●​ Ideated and launched a data-driven PR survey campaign on maternal cognitive load, securing 
media coverage that generated 1.98M monthly views, while authoring and editing 20+ monthly articles 
for publications like Startups Magazine and TechBlast UK. 

●​ Curated a newsletter reaching 12M global subscribers, using engagement data to decide what 
content would be created next across blog, social, and PR roadmaps. 

ATLASSIAN (Sep 2019 - May 2021)​
Content Strategist, Editorial & Social Media 

http://www.linkedin.com/in/jenn-riek
http://jennriek.com


●​ Managed a social media agency and a $30k annual budget executing a multi-channel editorial 
calendar across Reddit, X, and LinkedIn to promote cloud collaboration software. Produced product 
education content that increased X CTR by 1000% and engagement by 450% YoY. 

●​ Directed an editorial roadmap and a team of 4 freelance writers, translating new features and 
integrations into plain-language customer education in partnership with product marketing. Served as 
final copy editor for the Confluence marketing team. 

IMGUR (Jun 2017 - Aug 2019)​
Creative Strategist & Integrated Marketing Associate 

●​ Developed native advertising campaigns for global brands including Disney, eBay, and 7-Eleven on 
a community-first platform. Campaigns reached CTRs of up to 20% and lifted purchase intent by 60%. 

●​ Led creative strategy and RFP development for the sales team, writing and presenting strategy-led 
pitch decks and branded content concepts that contributed to a 675% increase in direct-sold revenue.  

EDUCATION 
 

University of Florida 
Bachelor of Science, Journalism (May 2013) 

SKILLS & TOOLS 
 

●​ Advocacy & creator programs: customer references, advocate program design, influencer sourcing 
and briefing, customer onboarding and credentialing, engagement tracking, community management  

●​ Content & social: multi-channel editorial calendar ownership, short-form video creation, B2B research 
and thought leadership, sales enablement, agency supervision, brand voice and final editing, event 
activation  

●​ Measurement: GA4, Google Search Console, SEMrush 
●​ Generative AI: custom GPT development, ChatGPT, Claude, Gemini 
●​ Operations: agency and vendor management, budget administration, Contentful, Airtable, 

Monday.com, Jira, Confluence 
 

 


